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WHO IS VIVE? GET TO KNOW US

TEAM OF 7

MILWAUKEE-BASED FULL-SERVICE MARKETING AGENCY

17+
YEARS IN BUSINESS
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TODAY’S AGENDA
Marketing: From Good to Great

In an industry built on precision, your marketing should be just as sharp—crafted to captivate 
and convert in ways you might not expect. This presentation will equip you with the tools to 
refine your marketing edge and drive measurable success at the highest level through:

Advertising Branding Content Marketing

Email Marketing Pay-Per-Click Social Media

Trade Show
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ADVERTISING
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WHAT IS GOOD ADVERTISING? GOOD VS. GREAT

✓ Clearly communicates the product or service 
benefits and features  

✓ Targets a specific audience with a consistent 
message  

✓ Delivers visually appealing, on-brand content  

✓ Generates leads and conversions within budget  

✓ Understands and utilizes appropriate channels to 
reach the preferred audience

  
✓ Follows established best practices and industry 

standards  

✓ Tracks and reports key metrics to measure 
performance, channel effectiveness, etc.
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WHAT IS GREAT ADVERTISING? GOOD VS. GREAT

✓ Creates an emotional connection that resonates with 
the audience 

✓ Leverages data and insights to anticipate customer 
needs and personalize messaging  

✓ Incorporates innovative tactics or creative ideas that 
stand out in the marketplace  

✓ Builds long-term brand loyalty and trust, beyond just 
immediate sales  

✓ Inspires advocacy and word-of-mouth sharing among 
customers  

✓ Seamlessly integrates across multiple channels, 
delivering a unified experience  

✓ Demonstrates measurable impact toward business 
short-term and long-term goals
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BRANDING WHAT SEPARATES THE TWO?

Good Great

✓ Uses cohesive storytelling that aligns with vision and values  

✓ Fosters an emotional connection with the audience  

✓ Clearly defines and communicates the value proposition  

✓ Establishes a unique identity distinct from competitors  

✓ Inspires brand advocacy, turning customers into ambassadors  

✓ Delivers a unique and memorable brand experience

✓ Maintains consistent use of logos, colors, and messaging  

✓ Stands out as recognizable in the market  

✓ Clearly communicates what the company does  

✓ Features professionally designed marketing materials  

✓ Leverages standard assets (e.g., website and social media)  

✓ Adapts to industry trends  

✓ Builds short-term brand awareness
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WHAT DOES GOOD BRANDING LOOK LIKE? GOOD VS. GREAT
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WHAT DOES GREAT BRANDING LOOK LIKE? GOOD VS. GREAT
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CONTENT MARKETING
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WHAT IS GOOD CONTENT MARKETING? GOOD VS. GREAT

✓ Utilizes all content channels, including blogs, 
infographics, case studies, eBooks, whitepapers, etc.  

✓ Ensures all digital content follows SEO best practices, 
including meta descriptions, title tags, headers (h1, h2, h3, 
etc.), alt text, etc.

✓ Maintains website content within suggested character 
lengths and guidelines  

✓ Includes clear calls-to-action (CTAs) in all content forms  

✓ Repurposes content across all applicable platforms  

✓ Maintains a consistent posting cadence across all 
channels, true to a distinct brand tone and voice  

✓ Prioritizes mobile-first content strategies for on-the-go 
consumption
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WHAT IS GREAT CONTENT MARKETING? GOOD VS. GREAT

✓ Ensures content is not fully written with and/or by AI tools 

✓ Features content professionally written by industry 
experts, showcasing thought leadership and expertise  

✓ Builds evergreen content that drives traffic and generates 
leads over time  

✓ Collaborates with industry influencers and strategic 
partners (e.g., podcasts, in-booth interviews)  

✓ Leverages data-driven insights to refine content direction 
and focus

✓ Develops a strategic content roadmap that aligns with 
industry trends, events, etc.  

✓ Produces long-form content, including “how-to” guides, 
101’s, or pillar pages
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EMAIL MARKETING
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WHAT IS GOOD EMAIL MARKETING? GOOD VS. GREAT

✓ Segments audiences based on broad categories (not sending 
to all contacts, all customers) 

✓ Personalizes emails by including the recipient’s first name 

✓ Uses catchy subject lines to boost open rates 

✓ Sends well-crafted emails with clear calls-to-action (CTAs)  

✓ Employs responsive templates that work on all devices  

✓ Implements basic email automation (welcome sequences, 
follow-up campaigns)  

✓ Tracks open rates, click-through rates, and conversions  

✓ Distributes emails to a clean, permission-based list
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WHAT IS GREAT EMAIL MARKETING? GOOD VS. GREAT

✓ Segments the audience list based on behavior, engagement 
levels, and business type for highly relevant emails

✓ Dynamically tailors content based on user behavior, past 
experiences, and preferences  

✓ A/B tests subject lines, uses personalization, and optimizes 
send times to maximize open rates  

✓ Creates visually appealing, interactive emails that are easy to 
scan, with strategic CTAs leading to optimized landing pages  

✓ Regularly cleans the list, removes inactive subscribers, and 
maintains high engagement to avoid spam filters

✓ Provides valuable content that encourages learning, change, 
and/or action
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PAY-PER-CLICK
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✓ Targets the right audience with specific keywords  

✓ Features clear and relevant ad copy  

✓ Monitors daily and monthly budget(s) closely  

✓ Reviews and adjusts advertising hours to ensure timely 
captures  

✓ Tracks and reports analytics regularly  

✓ Adds negative keywords to accounts or campaigns  

✓ Evaluates all search engines to advertise where the 
audience and demographic are present

PAY-PER-CLICK WHAT SEPARATES THE TWO?

Good Great

✓ Implements advanced audience segmentation and 
retargeting 

✓ Uses multiple ad variations (e.g., Responsive, Display, P-
Max, etc.)  

✓ Enhances conversion tracking to measure performance 
and articulate ROI  

✓ Conducts A/B testing to optimize campaign performance  

✓ Integrates internally utilized CRMs to build pipelines and 
understand user behavior(s) and journey(s)  

✓ Features an optimized landing page on desktop and 
mobile devices for a consistent user experience
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✓ Maintains consistent formatting (Title Case) in 
headlines (but does not in description)

✓ Closes out descriptions with a clear call-to-action (CTA)  

✓ Includes company name and logo for added branding

PAY-PER-CLICK GOOD VS. GREAT

Good Great

✓ Maximizes every bit of character limitations  

✓ Maintains consistent formatting (Title Case) via 
headlines and descriptions

✓ Adds sitelink extension(s) to provide a more seamless 
user experience  

✓ Includes company name and logo for added branding

✓ Uses ”display expansion” to increase engagement 
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PAY-PER-CLICK LANDING PAGE EXPERIENCE
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SOCIAL MEDIA
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WHAT IS GOOD SOCIAL MEDIA? GOOD VS. GREAT

✓ Maintains consistent posting with a proper cadence  

✓ Alternates graphics and copy to create a professional, 
cohesive look  

✓ Highlights involvement in industry events  

✓ Features a balanced mix of post topics (e.g., employee 
spotlights, new machinery, community, innovation, etc.)  

✓ Reviews user and competitor metrics  

✓ Adds relevant hashtags to post copy  

✓ Incorporates questions and/or prompts that encourage 
user engagement and post activity
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WHAT IS GREAT SOCIAL MEDIA? GOOD VS. GREAT

✓ Maintains consistent brand standards across all 
platforms  

✓ Creates content individually tailored for each platform  

✓ Initiates conversations through polls or discussions  

✓ Encourages employees to share posts (with or without 
thoughts) to boost reach and visibility  

✓ Has executive leaders (or influential brand faces) engage 
and interact with posts/comments  

✓ Ensures all posts feature high-quality creative assets  

✓ Leverages trending topics and features creatively  

✓ Maintains a complete and accurate company profile
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SOCIAL MEDIA EXAMPLES GOOD VS. GREAT

Steady Branding High-Quality Assets Mix of Post Topics Video / Motion Graphics
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WHAT MAKES A TRADE SHOW GOOD? GOOD VS. GREAT

✓ Modern booth visuals, including updated skins, banners, and 
hardware showcasing current capabilities and services  

✓ Strategic social media planning, preparation, and execution 
for pre-, during, and post-show engagement  

✓ Updated sales collateral, business cards, and related materials  

✓ Memorable branded giveaways to maintain brand visibility 
after the event  

✓ Targeted outreach to vendors, suppliers, prospects, and 
industry peers about event attendance  

✓ Well-informed staff providing thorough, detailed responses to 
inquiries  

✓ Cohesive, branded team apparel projecting unity and 
professionalism (Jared recommends custom shoes ☺)
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WHAT MAKES A TRADE SHOW GREAT? GOOD VS. GREAT

✓ An eye-catching booth design that draws people in, capturing 
their attention from peripheral views  

✓ Digital lead-capturing technology for efficient data collection  

✓ Pre-show corporate posts to enhance team member 
recognition and improve face-to-face interactions  

✓ Live product demos, presentations, or hands-on experiences 
to engage visitors  

✓ In-booth interviews, podcasts, or media to amplify reach  

✓ Physical advertisements strategically dispersed throughout 
the facility  

✓ Programmatic advertisements targeting specific audiences, 
demographics, or geographical locations  

✓ Website content highlighting event activities

✓ Employee reposts and activity on social platforms that 
generate excitement and palpable energy

J



Property of Vive, LLC

WEBSITE
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WEBSITE WHAT SEPARATES THE TWO?

Good Great

✓ Features an active blog and news page with fresh, engaging content

✓ Optimized with advanced SEO strategies, such as schema markup and 
structured data

✓ Incorporates immersive designs and bold layouts that are visually 
captivating

✓ Provides technical resources like guides, data sheets, product 
descriptions, case studies, whitepapers, etc.

✓ Includes custom CTAs that are more advanced than generic options 
like “click here,” “contact us,” or “get in touch”

✓ Showcases high-quality creative assets, such as professional photos 
and videos

✓ Offers robust forms that effectively support the sales team

✓ Integrates a chat bot for quick responses or customer support

✓ Supports multiple languages, tailored to non-native speakers with 
cultural sensitivity

✓ Accessible to all users (e.g., includes alt text for images, 
keyboard navigation)

✓ Fully responsive on all devices (mobile, desktop, tablets)

✓ Follows and is equipped with basic SEO best practices (e.g., 
meta tags, keywords)

✓ Free of broken links, images, or pages

✓ Features simple, intuitive navigation (no hidden elements and 
no more than three clicks deep)

✓ Presents clear, concise content and company messaging

✓ Offers easily accessible contact information or RFQ forms

✓ Secured with HTTPS encryption

✓ Includes prominent, effective calls-to-action (CTAs)

✓ Integrates seamlessly with CRMs or analytics platforms
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WHAT MAKES A WEBSITE GOOD? GOOD VS. GREAT

J

Clear Messaging & Value Add Pillar Page(s) Simple Quoting

Broad Blog Topics Downloadable Files/Certifications Careers Portal
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WHAT MAKES A WEBSITE GREAT? GOOD VS. GREAT

J

Clear Messaging & Value Add Additional Learning Resources Refined (and seamless) Quote Requests

Keyword-Driven Blogs Handy Files for Sales Reps and/or Customers Engaging Careers Portal
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ADDITIONAL SOLID WEBSITE EXAMPLES GOOD VS. GREAT

J



Property of Vive, LLC

NEXT STEPS

1) Audit Your Current Strategy

• Identify areas where your marketing is “good” but could be “great.”
• Evaluate branding, content, advertising, and digital presence.

2) Define Clear Goals

• Set measurable marketing objectives aligned with business growth.
• Establish KPIs to track improvements.

3) Enhance Integration & Execution

• Align branding and messaging across all channels.
• Implement personalized and data-driven marketing tactics.

4) Invest in Innovation

• Leverage new technologies, trends, and 
creative strategies.

• Explore AI, automation, and dynamic content 
marketing.

5) Measure & Optimize

• Continuously track performance metrics 
and adjust strategies.

• Conduct A/B testing to refine campaigns.
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